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WHY Does It Matter?

Global Tourism Impacts

Exports
* Int'l tourism represents 7% of
worldwide exports (UNTWO =
Tourism Highlights, 2016). uss 1.5 willion

e Travel and tourism supports 284 g
million people in employment - 1 ? _—
in 11 jobs on the planet (WTTO w |
Economic Impact Update, July 7% of the world’s exports
20 1 6) . Source: World Tourism Organization (UNWTO)

www.gstcouncil.org
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More than ”: Chinese are traveling during China National Day holiday
in 2016
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WHAT Is “Sustainable Tourism?”

UNWTO Definition

“Tourism that takes full account of its current
and future economic, social and environmental
impacts, addressing the needs of visitors, the
industry, the environment and host
communities.”

Making Tourism More Sustainable - A Guide for Policy Makers, UNEP and UNWTO, 2005

www.gstcouncil.org



What Does Sustainable Tourism Mean: Practitioner Views

Angeles, Agroturismo
Arkaia, Spain:

Sustainable tourism is tourism that
respects the natural, cultural and
social environment, extolling the
values of the region and, at the
same time, allows you to enjoy the
essence and authenticity of a place
and its people

sustainability-leaders.com

Ekrar, Pakistan:

Any tourism activity that is not
providing and ensuring direct
financial benefit to
communities from where
tourism money is being
generated is not sustainable
tourism.



http://sustainability-leaders.com/interview-angeles-arroyo-sanchez-agroturismo-arkaia/
http://sustainability-leaders.com/interview-agha-iqrar-haroon-pakistan/

OO. e counci. WHAT Is “Sustainable Tourisme”

UNWTO:  SUSTAINABLE TOURISM

SR - 4
Inclicaiors or R
&
. | ¢ . "Tourism that takes full account of its current and future economic, social and
& ‘ ~ ~ - ” .v'\' ¥ [ 3 & # [

O LISTENNEN _),/ — . environmental impacts, addressing the needs of visitors, the industry, the

5@ < environment and host communities"

S8 Y

‘ “g “‘-"
Develoornent §s &
'g; Thus, sustainable tourism should:

forr Toniriern 7 1) Make optimal use of environmental resources that constitute a key
Jor 1ourisrr %% @ element in tourism development, maintaining essential ecological processes

?“0%_ and helping to conserve natural heritage and biodiversity.
D o dlarE1d] ON<s 3% 2) Respect the socio-cultural authenticity of host communities, conserve

N o their built and living cultural heritage and traditional values, and
4;3’% contribute to inter-cultural understanding and tolerance.
) 4’0 » " ] r Jr ] ]
“% 3) Ensure viable, long-term economic operations, providing socio-economic
Source : WTO w2 En iy b
. benefits to all stakeholders that are fairly distributed, including stable

employment and income-earning opportunities and social services to host
- communities, and contributing to poverty alleviation.
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Sustainable tourism
requires _collaboration
across sectors and
among all stakeholders.
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Amsterdam, 19 April 2017

Booking.com Reveals 2017 Sustainable Tr
Considerations

Top-5 reasons global travellers choose eco-friendly accommodations:

To help reduce environmental impact 92%

They provide a more locally-relevant experience 36%
They treat the local community better 31%

They tend to provide more locally-sourced/organic food 30%

An interest in experiencing new trends in travel accommodations 24%
Amsterdam, Netherlands, 19 April 2017 - To celebrate Earth Day on 22 April, Booki

widest choice of incredible places to stay, has released findings from its global Sustair
designated as the International Year of Sustainable Tourism for Development, this NEV. . cocaicii puiie wo vuriie proiinoiiy vigrie o 1 voiivs o i
eco-considerations weighed by both travellers and accommodations.




: €>
N
@@91
J“”o" gyoegf'\,al ?v' G’(’(‘” Leaf

&
é' PU G award

W
.........

cro cee..%% Oy @ 355

- e Tourism , ' ) i . 5/
¢ .'u i, 5 - . p
&% & B ©
) Blo TEI-S The Green ///’ y
Al (Ot ol s B ,,, ST -

www.gstcouncil.org




@® GLOBALSUSTAINABLE
¢ TOURISM COUNCIL

teavel forecer

Founding Organizations: \.VWl'z
n
\{_\\y)\ \g' Rainforest y V\\UNITED NATIONS
UNWTO Q A"|ance A};/‘FOUNDATION
UNEP

www.gstcouncil.org

www.gstcouncil.org
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To date, two sets of GSTC Criteria have been developed:
Criteria for Hotels and Tour Operators (2008, revised 2012, 2017)
Criteria for Destinations (Nov 2013)

Each set has 41 criteria in 4 pillars:

Sustainability Social &

. Cultural Environmental
Management Economic




GSTC Criteria — available in many languages

HOME ABOUT + GSTC CERTIFICATION + PROGRAMS + PARTICIPATE + PARTNERS + RESOURCES + MEMBERS +
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trcevel £'~-L" LELET

You are here: Home Document Directory

Chinese o~ Garman E Graak - Indonesian

Document Home = Arable Catalan

Lao v Portugese —Russian I Spanish # Vietnamese I French

GSTC Criteria

'|__| Criteria for Destinations (16)
_|__| Criteria for Hotels and Tour Operators (13}

_|__| Guidelines For Hotels and Tour Operators (7)
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Level 1 : Hotels and Tour Operators
Level 2 : Destinations . el

L avel 3
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GSTC-DESTINATIONS A2. Tourism Management Organization

The destination has an effective organization, department, group, or committee
responsible for a coordinated approach to sustainable tourism, with involvement by
the private sector and public sector. This group is suited to the size and scale of the
destination, and has defined responsibilities, oversight, and implementation capability
for the management of environmental, economic, social, and cultural issues. This
group’s activities are appropriately funded.
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GSTC’s Roadmap for Sustainable Destinations

Continuous improvement
utilizing measurement led
by a special Council

71
/ Training of Key \4

Leaders and
Stakeholders

Pledge to Adhere to Assessment of current Certification
the GSTC Destination sustainability policies and
Criteria practices




GSTC Destination Criteria: Early Adopters

Lake District,
Chile

Norwegian Fjords

www.gstcound}.@]'gf




Certified Destinations

Certified By:
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http://\MNw.qstcounciI.orq/en/qstc-impacts/qstc-destinations/qstc-certified-destinaiﬁbns.html



http://www.gstcouncil.org/en/gstc-impacts/gstc-destinations/gstc-certified-destinations.html
http://www.gstcouncil.org/en/gstc-impacts/gstc-destinations/gstc-certified-destinations.html
http://www.gstcouncil.org/en/gstc-impacts/gstc-destinations/gstc-certified-destinations.html
http://www.gstcouncil.org/en/gstc-impacts/gstc-destinations/gstc-certified-destinations.html
http://www.gstcouncil.org/en/gstc-impacts/gstc-destinations/gstc-certified-destinations.html
http://www.gstcouncil.org/en/gstc-impacts/gstc-destinations/gstc-certified-destinations.html
http://www.gstcouncil.org/en/gstc-impacts/gstc-destinations/gstc-certified-destinations.html
http://www.gstcouncil.org/en/gstc-impacts/gstc-destinations/gstc-certified-destinations.html
http://www.gstcouncil.org/en/gstc-impacts/gstc-destinations/gstc-certified-destinations.html

Sustainable Destination Examples
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ETHICAL

GREEN

® DESTINATIONS S

Q Zuid-Limburg, Netherlands

Uckermark Mackenzie Delta Goeree-Overflakkee
9 Uckermark, Germany 9 Inuvik, NT XOE, Canada 9 Goeree-Overflakkee, Netherlands

http://greendestinations.info/top100-2016/ https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/



http://greendestinations.info/top100-2016/
http://greendestinations.info/top100-2016/
http://greendestinations.info/top100-2016/
https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/
https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/
https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/
https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/
https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/
https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/
https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/
https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/
https://ethicaltraveler.org/galleries/in-pictures-ethical-destinations-2016/

SLOVENIA GREEN SLOVENIA
20 destinations. GREEN
11 accommodations.

KONZORCI)

SLOVENIANNY
GREEN
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IN PROCESS

20 destinations. SLOVENIA
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START:
Register easily at
www.earthcheck.org

Gather your team:

Achievement: , Step One * of the EarthCheck

Celebrate with stakeholders your Silver
Certified status and share results easily and
seamlessly.

Destination Standard is to
establish your Destination
Authority.

e ing places to sustainability

asal Vg .A‘m/g

Al s s o

Make a commitment:

\ EarthCheck will help you develop
| your Environmental, Cultural, So-
' cial and Economic Sustainability
' Policy (Step Two*).

Years 1-4

Years 5-9 Years 10-14  Years 15+

Benchmark:

«  Access real-time information
* lIdentify critical issues

«  Prioritise initiatives

*  Report performance

(Step Three*)

— ’ Energy —mﬂlodiversily
Certification:

Identify and manage your operational risks

Audit:

Undergo certification assessment with
credible and experienced independent
auditors to verify your commitments.

«  Strengthen your control processes Green- P
|« Ensure continuity. —@house Gas T[] ICU“We
«  Engage external stakeholders Emissions e
«  Develop compelling initiatives
+  Demonstrate transparency
«  Improve your Destination’s image. = o Water —$ Society

B,/ Consulting, Communication p—
[B S and Reporting — m Waste ,M Economy
(Step Six*)

—]-: Action Planning
BN (Step Five*)
1]

Compliance

(Step Four*) Achievement:

Celebrate with
stakeholders your
Bronze
Benchmarked
status and share

\ / results.

*Refer to EarthCheck Destination Standard

Gréen Destinations deVéToT)ed a complete, affordable and :
Feasy-to-use Assessment certification programme that fits the
needs of both small-and larger destinations:
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EARTHCHECK DESTINATION:
KAIKOURA, NEW ZEALAND

R

DESTINATION PROFILE

Since joining the EarthCheck Destination
Program in 2001:

, 6,165 m?
R I Population of waste
Day Visitors & %
W Cco., }
Ll.'."", 2 3 )hj
NG

4.7 million

Overnight
Visitor Stays

kilograms of CO.-=

1 =70
I,2/08

SAVINGS

equates to enough
energy 1o power

equates to
enough waste o

fil 186 shipping
containers

,“‘:-l:ﬁ ;-:T\;Y\
F—2
| OO

S

equates to taking

cars off the
road

s
i i
- ——————

Measure,

n financa’ savings

USD $0.43
Million
In financial
savings

Financial savings could
be seen once a cost is
imposed on carbon
dioxide emissions.

Measure, Measure....

EARTHCHECK
Velkomin a
Sn=fellsnes
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Website: www.gstcouncil.org / GSTC Criteria
Facebook: @GlobalSustainableTourismCouncil
Twitter: @GSTCouncll

GSTCCRITERIA ~ PROGRAMS + PARTICIPATE + PARTNERS RESOURCES + BLOG MEMBERS +

————————

Media Partner

st N T OSSR Nfrnaimnn  travindy

GLOBAL

Toumsu:

0

1ssport or ID card for entrance.
“you can't join the tour.
Critejadevelopment
Join thepublic corsuitation for
revisions o the Criterta

I Innovation Museum & Everland)
m UE BOARDING PASS

Name | Nom Read More

Medical Clinic & Korean Traditional Villag

i Seat & Class | Placost classe
Innovation Museum) 35C
0

From | Destination

HOPELESS

(JJVre

To | Destination

_HOPEFUL

T L L LR R CR R

- = HEEES

Sponsors

Vi \
Destwna(iun '\\\\“”JI/

UNWTO

e the Global Sutainable Tourism Council’s Sustainabllity Criterla. There are ™o TC Criteria:
Criteria (GSTC-D) and Hotel & Tour Operator Criteria (GSTC-H&TO). The
business or destination should a: reach In order to

ation and poverty



http://www.gstcouncil.org/
http://www.gstcouncil.org/en/gstc-criteria-hotels-tour-operators-destinations/sustainable-tourism-gstc-criteria.html
http://www.facebook.com/GlobalSustainableTourismCouncil
http://www.facebook.com/GlobalSustainableTourismCouncil
https://twitter.com/GSTCouncil
https://twitter.com/GSTCouncil

